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Customer Satisfaction
Backbone of our entrepreneurial action

SUCCESSFUL 
BUSINESS

Aerospace Industry Fundamentals
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Global Business

Operations in Brazil, United States, Europe and Asia

France
Villepinte

Le Bourget

Singapore
Singapore

USA
Nashville

Fort Lauderdale
China
Beijing
HarbinPortugal

Alverca

Brazil
Gavião Peixoto

Botucatu
São José dos Campos



Flexibility – Partnership 

• 4 partners

• 350 suppliers

• 16 partners

• 22 suppliers



High Technology

Ergonomics
Analysis

Virtual Reality Center
In operation since Feb 2000

• Fluid Dynamics 

• Composite Materials



Research & Technology Strategy

The four Organizational dimensions for the innovation process of 

high-complexity products:
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Qualified People

Educational Levels* 

04/31/08

High School

70 %

Ph.D.

2%  

Postgraduate

4% Graduate

24%

* Brazil Units

Minimum educational level – High School



Engineering Manpower Growth
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Executive Jet 

Market



Legacy



Legacy 500



Simultaneous Development

2000 2001 2002 2003 2004 20062005 2007 2008 20102009

EMBRAER 175

EMBRAER 195

EMBRAER 170

EMBRAER 190

LINEAGE 1000

2011

PHENOM 100

PHENOM 300

MSJ/MLJ

ALX

AiM

SUPER TUCANO COLOMBIA

LEGACY 600

Executive

Defense

Commercial

AEW
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Capital Structure

NYSE 

54%

BOVESPA         

46%

May 7th, 2008

Common (Voting) Shares: 740,465,044 (100%)

Oppenheime      

Fund´s

 6,9%

Thornburg 

Investment 

5,2
União

0,3%

BNDESPAR 

5,2%

Grupo 

Bozano 

9,8%

NYSE Others        

31,8%

Janus 

Capital              

10,3%BOVESPA 

Others           

16,3%

PREVI           

14,2%
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• 96.4% of revenue is exports

Actual
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Embraer accounted for 2.3% of Brazilian exports through February 2008.

(*)Source: Foreign Trade Department Secretary.

Exports



Thank you!


