Affordability
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Affordability is rooted in product pricing. Discounts
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Increased access. Ihe practice ofr price

discrimination can also serve as a form or equitable

pricing. This is the practice of pricing the same
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good differently for different types of consumers or
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markets. Price discrimination can also be called
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equity pricing when it takes info accounti
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consumers ability to pay

Will offering a subsidy or discount rectify the access
issues associated with this product?
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